It always seems
impossible until
it's done

Nelson Mandela
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FINANCIAL TIMES

TOURISM INVESTMENT 2018 » UNWTO COMMENT

fUi TOURISM INVESTMENT 2018

oot Global greenfield investment tr

dsin tourism

A publication from the Financial Times

3

Tourism FDI; key to job creation and
economic growth worldwide

by Zurab Pololikashvili, UNWTO secretary-general

Y
economic sectors of our time. The
Tourism Investment 2018 report
fromthe Financial Times’ fDi
Intelligence establishes the link between FDIin
tourism as a driver of job creation and
economic growth across the globe.

After fuels and chemicals, tourism is firmly
established as the world"s third largest export
category, ahead of automobiles and food, and
representing 30% of exports in services. In
many fast-growing economies, tourism i
already the number one export.

The report shows that FDI in tourism
remained strong between 2013 and 2017,
translatinginto hundreds of projects and tens
of portu-

year, which t
10% of the world’s GDP and jobs.

As the report’s research proves, FDI in
tourism has the capacity to create hundreds
of thousands of jobs within the span of half a
decade. Some regions, including Asia-Pa
Europe, Latin America and the Caribbean,

b

iNd entrepreneursnip sHmu

saw billions of dollars of capital invested and
tens of thousands of jobs created in 2017
alone. This provides us with a very positive
outlook for FDIin tourism as we head to the
end of the decade, and serves as proof of our
sector's resilience and reliability for world
economies.

Itisimportant to note that beyond its posi-
tive economic impact, tourism also makes a
social and environmental contribution. The UN
World Tourism Organization (UNWTO) is

tofurther tourism

&

as a key partner of the UN's Sustainable
Development Goals (SDGs). The sector’s
weight, as well as it
reach into a wide range of sectors —from infra-
struct gyand
production, transport and sanitation ~gives it
the responsibility and the power to play an
important role in s ecuring a sustainable and
secure future for our societies and economies.

For this reason tourism is explicitly featured as
atargetin SDG 8,0 inclusive and sustainable
economic growth and jobs.

Fostering investment ininnovation, tech-
nology and entrepreneurship to stimulate the
business environment for tourism is an
UNWTO priority, and we will continue to work
with our partners to increase FDI in tourism
and its considerable benefits to economies.
and societies. | am grateful to fDi Intelligence
forissuing this report, which supports
UNWTO’s conviction that tourism deserves to
be mainstreamed into economic policy and

regional and international levels.
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UN Tourism
Agenda for
Alrica

Tourism for inclusive
growth

10.

Advocating the Brand Africa
SDGs: 8,10, 11,14, 15

Promoting Travel Facilitation (Connectivity / Visa)
SDGs: 8,9

Strengthening Tourism Statistics Systems
SDGs: 4, 8,10

Expanding of Capacity Building incl. Training Facilities
SDGs: 4, 8,10

Promoting Innovation and Technology
SDGs: 8,9

Fostering Resilience (Safety + Security, Crisis Communication)
SDGs: 8, 12,13, 16

Unlocking Growth through Investment Promotion and Public
Private Partnerships
SDGs: 8, 9,12, 17

Empowering Youth and Women through Tourism
SDGs: 5, 8,10

Advancing the Sustainability Agenda (esp. Biodiversity)
SDGs: 12, 13, 14, 15

Promoting Cultural Heritage
SDGs: 8,16

NO ZERO GOOD HEALTH
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EDUCATION TOOLKIT

For the incorporation of tourism as a
subject in high schools.

Academic Partners for the of their methodologie
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Over 40,000 registered students
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Our achievements will deliver
opportunities and drive transformation
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Coronavirus: Tourism impact

Oktoberfest attracts about six million visitors each year
» BUSINESS

Via Skype
Madrid, Spain
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A Call for Action to Mitigate the Socio-Economic Impact of COVID-19 and i -

G | COVID-19'TOURISM'RECOVERY
TECHNICAL ASSI__ TANCE PACKAGE
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This document was prepared by the World Tourism Organization (UNWTO) with the contribution of
the Members of the Tourism Crisis Committee comprised of UNWTO, representatives of its Members
States, the World Health Organization (WHQ), the International Civil Aviation Organization (ICAQ), the
International Maritime Organization (IMQ), and the private sector - the UNWTO Affiliate Members,
Airports Council International (ACl), Cruise Lines International Association (CLIA), International Air
Transport Association (|ATA) and World Travel and Tourism Council (WTTC).

Madrid, Spain, 1 April 2020
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The Centre Stage
programme

CENTRE STAGE

WOMEN'S EMPOWERMENT
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| never lose.
| either win or learn

Nelson Mandela
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